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BANGOR PRODUCTION SITE

* New Site purchase in Bangor completed Nov 17 - Additional 15k SQ Ft

* 8 Phase Investment plan to target £25m Revenue growth over next 5 -10 years







INGREDIENTS & QUALITY

« Award Winning Recipes + Welsh Apples, Leeks & Honey
« PGI Welsh Beef » Red Tractor Pork Shoulder

CIG EIDION CYMRU
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PRODUCT RANGE

10 RASHERS

1 SMOKE FLAVOUR |
DRY CURED BACON

5 RASHERS 10 RASHERS
DY CURED DRY CURED
THICK CUT BACON BACON

UL NI ORI ¥ RS BT TN G
K LD O
o

g ==-A

TRADEENRALEY D O AN USESG ISR N 0 0,
o




PRODUCT IN STORE




BILINGUAL TV ADVERT




We teamed up with Wales online to create a new recipe video which reached a total of
113,000 consumers.
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Our latest Marketing KPI’s show that we’ve had a 21% increase in Brand Awareness this year, 40% of
the total Welsh population are now aware of the Edwards of Conwy brand, which puts us on track
within our Marketing strategy and end goal of 45% Brand Awareness by the end of 2021.




RECENT ACTIVITY

We conduct around 20 instore sampling days per month to encourage trial amongst new
customers.

We supported international film festival “The Iris Prize”... our advert was played in cinemas across
Cardiff to thousands of attendees.

Heart South Wales celebrated the launch of our new bigger packs of bacon in a Welsh themed
“Bring Home the Bacon” competition.

We took over the homepages for Heart South Wales & South west Wales (which get 776,000
impressions a week), directing people to our Instagram page for further engagement.

We targeted Welsh Foodies by showcasing the brand at Newport Food Festival and with
sponsorship of the Farming tent at Conwy Food festival alongside The Farmers Union of Wales.

We sponsored several great community causes throughout the year, both locally and throughout
Wales.
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(EDWARDs] BRAND AWARENESS

Edwards of Conwy Brand Awareness

Region
Total Brand Awareness North Wales | Mid/West Wales | West South Wales The Valleys it
South East Wales
2015 (September) 19% 41% 13% 10% 14% 13%
2016 (September) 20% 43% 9% 13% 11% 17%
2017 (September) 33% 54% 31% 29% 24% 24%
2018 (September) 40% 64% 31% 26% 27% 42%

* Professional research
methodology, representative
122; sample of the adult population
80% in Wales.
70%
00% * Steep incline of YOY % Increase

50% )
0% _ in brand awareness Autumn

30% / 2016 when our first fully

20% integrated campaign went live.
10%

0%

Brand Awareness % over Time

2015 (September) 2016 (September) 2017 (September) 2018 (September) ° Regional Breakdown formS the
——Edwards R basis for future marketing
focus.



[EDWARDS] FULLY INTEGRATED MARKETING COMMS.
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Frequency contribution is greater in Total Wales, with shoppers now making +5.5% more
purchases over the year.

Measure

Spend (£000)
Volume (000 kg
Penetration (%)
Frequency

Spend per Buyer (£)
Volume per Buyer (kg)
Spend per Trip (£
Volume per Trip (kg)

Price per kg (£)

Total Grocery grows m
at +3.1% across Total

L GB.

Jan 17
1,005,188
187,540
99.93
91.98
585.80
109.29
6.37
1.19
5.36

S2w/e01 52w/e31 Change

Change Value up 6.8% worth £68.4m
Dec17 (Actual) (%)
1,073,553 +68,365 +6.8%
9972 -0.20 -0.2% . . . . .
97.08 4510 15.5% 20,000 20,000 40,000 60,000 80,000
62723 +41.43 +7.1%
114.99 +5.70 +5.2% 5
6.46 +0.09 +1.5% o vsatinall \rai e
118 -0.00 0.3% £1073.6m (+6.8%)
5.45 +0.09 +1.8% | +£68.4m |
g '1 )
Price per kg (£)
196.8m (+4.9%) £5.45 (+1.8%)
+£50.5m | +£17.9m |

=

115:](3 (+5.2%}

Buyers.

1711.8k (-0.2%)

| -£2,410k

Penetration (%)

F—

iy

99.7% (-0.2%)

+£52.9m
|
Volume per Trip (kg)
97.1 trips (+5.5%) 1.2 kg (-0.3%)
+£56m | -£3,104k

Source: Kantar Worldpanel

1716.5k (0%)

-£2,013k )

-£396k
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(EDWARDS ] MARKET INTELLIGENCE

Health as a reason for food choice continues to grow

33.5 Health

. Food servings % food chosen for Health

325

32

315

31

30.5

= Servings chosen for
health have grown 5%

= vs. last year and are

= now worth £23bn p.a
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THE
IMPOSSIBLE
BURGER

It's here. A delicious burger made entirely from plants for
people who love meat. No more compromises. Ready for
an introduction?
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